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SHARP is an innovative and exciting magazine,

designed to cater to businesses by giving them

the opportunity to reach a wide and captivated
audience through advertising. Our goal is
to provide our readers the most up-to-date,
stimulating news from within in their community
and from across the nation. Our commitment is

to ensure we provide a quality, comprehensive

and reliable publication.

Magazine

Whether you are settling back into a long flight
or searching for a quality publication to advertise
your business, SHARP can cater to your every
need. Through this cutting-edge and inventive
new magazine, we offer a diverse range of
industry information, including the best and most
up-to-date contacts for a variety of travel needs,
thought-provoking articles, and professional
advice. As well, readers are able to view the
latest in deals and specials on offer, exclusive to

Sharp Airlines' customers.

SHARP is not a time-filler while taking a plane
ride; it is a relevant and refreshing publication
which passengers will still be reading long after
they've left the hangar.

Overview

SHARP is a professional magazine, built on the
foundation of inspiring and entertaining readers
by providing them with an interesting and
informative publication they’ll want to carry off
the plane.

Distributed quarterly, SHARP is a unique way
of promoting your business to a wide target
audience for minimal cost, whether in your local
area or nation wide.

SHARP is built on the reputation of providing
world-class, relevant information to the most
important people in our business —our customers.
Our goal is to provide our readers with the
most up-to-date, interesting information about
the regional aviation industry and beyond. Our
commitment is to ensure quality, reliability and

customer satisfaction.

SHARP Readership

SHARP's customer base extends to people from all
walks of life, from those accessing Sharp Airlines’
scheduled commercial airline services, charter
and FIFO services, professional pilot training,
engineering services and specialist aerial work.

Sharp Airlines currently operate from seven
locations within regional Victoria and South
Australia. Ports include Essendon, Geelong,
Portland, Hamilton, Port Augusta, Adelaide,
Mildura.

From July 2008 to July 2009 Sharp Airlines
carried in excess of 55,000 passengers. From
the 12 October Sharp Airlines will commence
services from Adelaide to Portland and Adelaide
to Avalon, no other Australian regional airline
currently offers Avalon to Adelaide services.
Numbers are expected to grow to approximately
80,000 passengers in the next year.

Sharp Airlines’ website currently has in excess of
20,000 subscribers, that will receive each edition
of the SHARP magazine. Can your business afford
to exclude a customer base this large?

Currently, Sharp Airlines’
clients include:

Alcoa Australia (primary customer)
Ace Radio Network

BHP Billiton

Department of Primary Industry
Federal Government
GlaxoSmithKilne

Healy Homes

lluka Mining Resources

Incetec Pivot

Keppel Prince Engineering
Kitset Kitchens

Midfield Meats International
Pacific Hydro

Port of Portland

Roche Mining

Southern Hydro

State Government

Timbercorp

Tourism Victoria

Warrambool Cheese & Butter Factory
Western District Health Services

VFR passengers




No matter who your
business appeals to,

an advertisement in
SHARP is sure to be the
sharpest thing to stick
in their mind.

SHARP Magazine

SHARP Magazine is sleek, modern and
reader-friendly. It is an attractive space for
providing information and promoting your
business’ products and services. More
importantly, it offers unique advantages
absent from other advertising media.

SHARP Magazine provides an opportunity
for you to have a presence if you don't
already have one. Enabling you to gain a
bigger slice of your potential market-share,
print advertising increases the familiarity
and recall of your brand, product, services
and offers to readers who might not
otherwise be aware.

Take advantage! Maximise your marketing
plans through integrating your advertising
activities in partnership with SHARP. It's
not an alternative, but the best option,
for precisely targeting your primary or
segmented audiences.
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Maximum Exposure

People in regional communities have as much
disposable income to spend on life luxuries as
those in cities. Print media, integrated with TV,
web and public relations exposure, is the principle
marketing and promotional means for any successful
business.

Sharp Airlines’ website is a highly-visible,
frequently-visited, space for providing information
and promoting brands, products and services,
and by advertising your business in SHARP, you
automatically receive a 40 per cent discount on all

Sharp Airlines web advertising options.

Sharp Airlines operates on an international booking
Indeed, more than 90% of
passengers use the 24/7 access, on-line reservation

engine function.

system to make their bookings.

We use the latest

practices and search engine optimization expertise

technologies, marketing
to achieve results. We work constantly to achieve
higher search-engine rankings and to increase
visitor traffic to www.sharpairlines.com.au which in
turn translates into increased market share, brand
awareness and sales.

Sharp Airlines search engine
listing is No. 1 with:

e Ninemsn
e Google Australia

e Google Worldwide

Optimizing key search phrases and key words,
Sharp Airlines currently averages 31,000 monthly
hits on the website, increasing its ranking each
month across various national and international
search engines. This, in conjunction with print
advertisements in SHARP Magazine, means your
business will be receiving optimal exposure with
Sharp Airlines — first when they make their online
bookings and again when they're on the plane.

The Sharp Airlines site statistics for 2009 are
below:

[

L]

5570 5270 6813 5468 5215 5313

8874 8534 8917 8495 10477 8692 7592 8035
28001 26532 26809 25901 34957 26794 17476 17065
384225 368840 378625 365460 448821 373216 299867 287965



Order Form / Tax Invoice

ABN 41445802938

Rate Card 1 September 2009 Order INVOICE NUMBER:
Rates are per issue and exclusive of GST. All ads AD SIZE: [ | Double [ ] Full [ ] Half Horizontal [ Half Vertical
must be prepaid prior to print. ] Third ] Advertorial
SPECIAL PLACEMENT:[ | IFC Spread [1IFC [1BC [lBC
Full Page $1,800 $1,530
Inside Front Cover $2,050 $1,742 SUBTOTAL: GST: TOTAL:
Inside Cover Spread $3,600 $3,060 .
P Details
Double Page Spread $3,250 $2:762 ........................................................................................................
BUSINESS NAME: CONTACT NAME:
Half Page $950 $807
ADDRESS:
1/3 page $600 $510
Inside Back Cover $2,050 $1,742 TELEPHONE: FAX:
Back Cover $2,400  $2040 EMAIL: WEBSITE:

Payment Method

HALF
VERTICAL DEPOSIT RECEIVED:

HALF HORIZONTAL

CREDIT CARD: [ | VISA [ | MASTERCARD

D000 0000 0000 000 sewere 00,00

CARDHOLDERS NAME:

[ ] cHEQUE (Payable to Organised Success, mail to PO Box 625 Ballarat VIC 3353)

Specifications
.................................................................. D Direct Deposit
Double 460mm (w) Bleed Account Name: Account name Organised Success
x 297mm (h)
BANK: Bankwest BSB: 303 111 Account No: 0763687
Full 230mm (w) 3mm bleed is
x 297mm (h) required on all
sides of supplied
Half Hor. 215mm (w) advertisements
x 140mm (h) SIGNATURE: DATE:
Half Vert 103mm (w) TERMS AND CONDITIONS: REFUNDS: No refunds if advertisements are cancelled due to non-payment of total
. 187 ik amount as requested. No monies will be refunded for cancellations after signing order form. SPECIFICATIONS:
K mm (h) We reserve the right to change specifications without notice. QUALITY: We reserve the right to refuse bookings,
. sub-standard images, text or artwork supplied. PAYMENT: 50% down payment upon booking, balance on proofing.
Third 215mm (w) Failure to pay may result in the cancellation of advertisement. DISCOUNTS: No discounts apply PROOFS: It is the
x 95mm (h) responsibility of the advertiser to respond to proofs promptly. First proof to be returned within 3 days of receipt with

changes or approval. Second draft to be returned within 2 days. If changes are not recieved within these time frames
this artwork will be assumed to be correct. Any alteration made to final proofs will incur a $90 fee. Colour proofs only
available via email (pdf).

Double page spread to be supplied as two single

Full pages
Adbvertising deadlines edition 1 Artwork Specifications
31 October 2009 DESIGN: SHARP's professional design team can design your ad for you. Call our sales staff to discuss

how we can help.

FILE TYPE: PRESS ready PDF with CROP MARKS or 300dpi @ 100% TIF or JPG.

Technical data: SUPPLY: EMAIL: design@ascetgroup.com.au POST: SHARP Magazine c¢/o ASCET Group. 145
Victoria Street. Ballarat 3350

Contact SHARP

Please contact one of our sales staff at Organised Success to discuss the best
options for your business. Telephone: 1300 30 48 03

20% deposit required. Balance on artwork signoff.

Trim Size: 297 mm deep x 230 mm wide
Printed ctp web offset: Full colour process

EMAIL: marketing@sharpairlines.com.au





